
Google Rating:
Last 90 days vs All-time.

See how your Google rating has been

trending over the last 90 days.

Total reviews and
feedback received over

the last 90 days.

Only guests who left comments are

factored into this analysis.

Sentiment is calculated
on every review and
feedback received. 

This number displays the average of all

the comments received in the last 90

days.

Promoters - Detractors = NPS

A high NPS score but a low sentiment indicates a

large percentage of feedback left was a high star

rating but a negative experience.

View both the NPS and
Sentiment rolling 90-

day trends over the last
year.

Go back to any point over the last year to

see what the 90-day trend was at that

time.

See how long on
average recovery is

taking.

Understand if this is trending up or

down and review possible reasons

for delays.

See on average how
much is spent on guest

recovery.

You can compare to the brand average

and see the totals for this location.

Read the executive
summary to understand

the overall sentiment
behind the guest

comments.

Understand what guests are saying and

where to take action.

See the top two themes
based on their

prevalence.

Themes can be both positive or negative

and will only factor in if over 20%

prevalence.

Review a sample of the
guest comments that

reflect the analysis
above.

Read through some example feedback

that guests have left.

View the best
practice

recommendations
per brand.

Based on the key themes

identified, Best Practice action

items will be highlighted for review.


