@ Your location listing is up-to-date.
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210 Cowichan

#402-2900 Drinkwater Road, Duncan, BC V9L6C6
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327 reviews 2 reviews - 90 days Guest comments Open feedback
Google Rating:

Last 90 days vs All-time. //}N

See how your Google rating has been
trending over the last 90 days.

Total reviews and
feedbackreceived over
the last 90 days.

Guest experience over the last 90 day

Only guests who left comments are
factoredinto this analysis.

The neutral sentiment towards this restaurant A critical NPS score indicates that a significant

Indicates a mixed experience for guests, making it ® portion of our guests had an unsatisfactory @

uncertain whether they will return or seek experience, putting customer retention at high risk.
alternatives.

44 122.5% * _'|4 85.7% "
Sentiment NPS

7 guest comments Brand: 60 (Neutral) / guest comments Brand: 23 (Indifferent)

Very Negative Neutral Positive Very Positive Critical Indiffere g Loyal Fanatical
Sentimentis calculated o
on every review and Promoters - Detractors = NPS

feedbackreceived.

A high NPS score but alow sentiment indicates a

. .
90 dayrolling trends over the last year
the comments receivedinthelast 90

rating but a negative experience.
days.

~ R P ——_— ‘—\aﬂ_\__\ /_/_//‘/—"‘—/_’_/

View both the NPS and

I Sentimentrolling 90-
day trends over the last

‘ ‘ ~ Go backto any point overthelastyearto

see what the 90-day trend was at that
time.

® NPS Score ® Sentiment

Guestrecoveryinthelast 90 days

See howlong on

See on average how averagerecovery is
muchis spent on guest verage cost to recover a guest The average number of days to close a guest concern taking.
recovery. -

Understand if thisis trending up or

down andreview possible reasons
You can compare to the brand average

and see the totals for this location.

fordelays.
o O O $29.74 Brand Avg 1 2 Days
|
Costs went down by -100% Resolution time went up by 50%
Guest feedback analysis
Read the executive -
summary to understand
the overall sentiment
behind the guest ¢+
comments. +
S Executive Summary
Last run on May 3, 2024 at 9:4/7 PM
Our analysis reveals some recurring negative themes that customers
have expressed, primarily related to and
. While there are also positive comments, addressing these
negative themes could help improve the overall customer experience. e e a—
based on their
prevalence.

/ guest comments analyzed

Themes can be both positive or negative
and will only factorinif over 20%
prevalence.

Poor service Food quality issues
Around 25% of feedback mentions Around 20% of feedback mentions
issues related to slow service, iIssues related to undercooked or
inattentive staff, incorrect orders, or overcooked food, poor taste,
missing items. inconsistent quality, or hygiene
concerns.
View the best
Potential Impact Potential Impact practice
' ~ recommendations
Poor service can lead to dissatisfied Poor food quality can lead to custo‘n%{\ per brand.
customers, negative word-of-mouth, and dissatisfaction, health concerns, and
Review a sample of the loss of business. damage to the restaurant's reputation. it ;fnesiiﬁlleeio%% FEEEE?%QW
guest comments that

reflect the analysis

above. /%

Read through some example feedback BEST PRACTICES BEST PRACTICES

that guests have left.

Implement thorough staff training on customer service, Review food preparation processes, ensure proper cooking
order accuracy, and attentiveness to improve the overall temperatures, use fresh ingredients, and reinforce strict
service experience. hygiene protocols to improve food quality and consistency.
| don't want a phone call thank you. We 3 people waiting to be served at counter, We stopped on our way to home to grab
didn't get what we ordered AGAIN! It after 15 min | left. So pre occupied with milkshakes so we went through the drive
happens too often.... drive through no one was up front. through and ordered...

Sheila Simpson Dennis Cronk Jess Cobb
sfsimp@gmail.com ve7vfa@gmail.com jessyycobb@gmail.com

| ordered a Monty Mushroom burger Hi | just went to the Duncan triple os and Really incredibly disappointed. Ordered
combo. My wife ordered an Original my brother and | both found hairs in our the ultimate crunch burger and it smelled
combo without cheese. After | had fries! His wa...

and tasted burnt and plasticky, like it was

consumed almost half my burger, | cooked for far too long in old oil. Ended

noticed that the middle of the patty was Freya Redding Mason up having to throw it away as...
quite pink. My wif... freyareddingmason@gmail.com

Mako Otsuji
@ Ewan Edwards mako.otsuji@gmail.com

eskwayrd@gmail.com



